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Demographics
Member Category CAGP-ACPDP™ Survey Sample

Gift Planner - Arts 2% 3%

Gift Planner - Charity 23% 18%

Gift Planner - Consultant 3% 4%

Gift Planner - Education 16% 15%

Gift Planner - Environment 1% 1%

Gift Planner - Health 22% 22%

Gift Planner - International 1% 1%

Gift Planner - Other 5% 5%

Gift Planner - Philanthropy 3% 3%

Gift Planner - Religion 6% 5%

Gift Planner - Social Services 6% 5%

Professional Adv. - Accounting <1% <1%

Professional Adv. - Financial 3% 5%

Professional Adv. - Insurance 1% 3%

Professional Adv. - Investments 1% 1%

Professional Adv. - Law 2% 4%

Professional Adv. - Other 2% 4%

Student 1% 1%
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Demographics

RoundTable CAGP-ACPDP™ Survey Sample

Alberta 14% 12%

British Columbia 18% 21%

Manitoba 5% 5%

New Brunswick 1% 0%

Newfoundland and 

Labrador 1% 1%

Nova Scotia 4% 3%

Ontario 42% 41%

Prince Edward Island 0% 0%

Quebec 9% 10%

Saskatchewan 5% 5%
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Demographics

33% male, 67% female

Age Ranges % of Responses

Less than 40 22%

41 to 50 39%

51 to 60 22%

More than 60 16%
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Demographics

Education Levels % of Responses

High School 6%

College Diploma 20%

University Undergraduate 
Degree 51%

Master's degree 22%

Doctorate <1%
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Demographics

Ranges of Full-Time 
Employees % of Responses

Less than three 14%

3 – 5 11%

5 – 15 17%

16 – 20 6%

More than 20 53%
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Educational Offerings
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Volunteers
One-third of respondents volunteer for 

CAGP-ACPDP™ (34%). 

Of this group, three-quarters volunteer for 

a local committee (77%), with 11% at the 

national level and 12% at both levels.
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Programs to Support Members

0 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

Other Continuing Education Credits

CAGP Bursary Program

CFRE credits – CFRE Program

Members-only section of website

Very Satisfied or Satisfied Neither Satis nor Dissatis Dissatis or Very Dissat
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Educational Topics - relevance

0 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Working with volunteers in gift planning

Planned Giving Overview

Gift Reporting/Tracking

Working with your advisors

Managing your Planned Giving Program

Integrating Major, Planned and Annual gifts 

Prospecting

Making the Ask

Marketing your Planned Giving Program

Client/donor relations

New tax legislation/implications

Very Relevant or Relevant Neither Relevant nor Not Relevant Not Relevant or Not at all Relevant



Members Survey 2010

Educational – new or alternative

0 10 20 30 40 50 60 70 80 90 100

Tailored seminar for P A

On-line tool – with Advocis 

On-line tool – All in a Day

Monthly Webinars

Gift Planning .. package ...

E-learning & online course

A or SA Neither A nor D D or SD 
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Benefits - current

0 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

CGA-Canada PD Net webcasts

CAGP-ACPDP™ Linked-In Group

"GEORGE'S TREE

LEAVE A LEGACY™ local involvement

“Ask an Advisor” Feature

Canadian Donor's Guide

“Stories and Stats” e-blasts

Job Posting e-blasts

“Did You Know” e-blasts

Job Posting service

PLANFORGIFTS.COM 

Government Relations News

Round Tables offerings

CAGP-ACPDP™ PLANNER newsletter

Educational Offerings

Code of Ethics

A Charitable Guide To Planned Giving

Networking at local events

Networking at national events

Planned Giving for Canadians e-book 

Very Satisfied or Satisfied Neither Satisfied nor Dissatisfied Dissatisfied or Very Dissatisfied
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Benefits – new or alternative

0 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

Home/car insurance 

Canadian Free Wills Netwrk 

Software at special price 

Gold Associates List

Listing on leavealegacy.ca

Recent stats on GP- Canada

Agree or Strongly Agree Neither Agree nor Disagree Disagree or SD
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Website – satisfaction ratings



Members Survey 2010

Reasons for joining

 “the access I have to the educational services (85%) 

 “the access I have to information provided (84%). 

 “the networking I am able to do as a result of membership” (78%); 

 “CAGP-ACPDP™’s lobbying efforts (68%), “

 the access I have to benefits provided by CAGP-ACPDP™” (65%); 

 “the sense of camaraderie as a result of my membership (58%), “

 the reduced fees I pay for educational services  (54%) 

 “the way in which CAGP-ACPDP™ has helped the development 

of my career” (52%).
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Reasons for maintaining membership

% of Responses

The access I have to the educational services offered 

by CAGP-ACPDP™. 29%

The access I have to information provided by CAGP-

ACPDP™. 25%

The networking I am able to do as a result of my 

CAGP-ACPDP™ membership 16%

The way in which CAGP-ACPDP™ has helped the 

development of my career. 9%

The access I have to benefits provided by CAGP-

ACPDP™. 6%

CAGP-ACPDP™’s lobbying efforts with the 

government on legislation and regulations 6%

The reduced fees I pay for educational services 

offered by CAGP-ACPDP™. 4%

The sense of camaraderie I feel as a result of my 

membership in CAGP-ACPDP™. 4%
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Perceptions of CAGP-ACPDP
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Perceptions of CAGP-ACPDP (part 2)
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Perceptions of CAGP-ACPDP

 Three-quarters of respondents (74%) feel 

that the work of CAGP-ACPDP™ is 

understood amongst their peers.

 Eighty-seven percent agree that they are 

able to easily explain what CAGP-

ACPDP™ is about to their peers.
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Members

Just under half (45%) have been a member 

of CAGP-ACPDP™ for three years or 

less, 

- a third (31%) for four to nine years, 

- the rest for 10 years or more (24%).



No case where statistically 

significant differences:
 organizations with five full-time 

employees or less & those from larger 

ones;

 who attended or did not attend the “All 

in a Day” ,original CGP Course, the 

Advanced Course or the Conference;

 who volunteer, or do not volunteer

 who were identified as gift planners or 

professional advisors.
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