
2009 CAGP-ACPDPÊ MEMBERS SURVEY
SONDAGE AUPRÈS DES MEMBRES DE LA CAGP-

ACPDPMD, ÉDITION 2009

The purpose of this years survey is to learn more 
about what our members needs are ïwhat 
weôre doing well, and what we should do 

differently.
Lôassociation d®sireconnaître au moyen de ce sondage le 

degré de satisfaction des membres par rapport aux 
activit®s et privil¯ges quôelle offre dôune part, et dôautre part 

les attentes de ceux-ci.



Member Demographics

CARACTÉRISTIQUES DES MEMBRES



1. The city or community where you live:
Municipalité de résidence (préciser)?

Ä Calgary 8.6%

Ä Edmonton 3.0%

Ä Victoria 3.6%

Ä Nova Scotia 3.6%

Ä Niagara Falls 2.3%

Ä Quinte 1.0%

Ä Waterloo-Wellington 1.3%

Ä London 3.3%

Ä Saskatchewan North 3.3%

Ä Saint John 0.7%

Ä St.Johnôs 1.7%

Ä P.E.I. 0.7%

Ä Prince Albert 0.3%

Ä Saskatchewan South 1.7%

Ä Montreal  7.3%

Ä Ottawa 6.3%

Ä Toronto 16.9%

Ä Vancouver 17.2%

Ä Manitoba 4.0%

Ä Quebec City 2.2%

Ä Windsor & Essex County 0.7%

Ä Other (small cities) 10.3%

302 respondents.  Largest representation from:



2. Your Province?

Province?

Alberta ï12.9%

British Columbia ï22.5%

Manitoba ï4%

New Brunswick ï1.7%

Newfoundland ï1.7%

Northwest Territories ï0.0%

Nova Scotia ï4%

Ontario ï35.4%

P.E.I. ï1%

Quebec ï10.9%

Saskatchewan ï5.6%

Yukon ï0%

Other ï0.3%



3. Your Age?

Âge?

0.0%

3.3%

17.5%

31.5%

34.8%

12.3%

0.7%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0%

under 20/Moins de 20 ans

20-29

30-39

40-49

50-59

60-69

70 years or over/70 ans ou plus



4. Your Gender?

Sexe



5. Your Education?

Éducation?

High school/Secondaire

College diploma/CÉGEP

University undergraduate 

degree/Bacc. universitaire

Masters degree/Maîtrise

Doctorate/Doctorat

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0% 50.0%

1

Doctorate/Doctorat

Masters degree/Maîtrise

University undergraduate degree/Bacc. universitaire

College diploma/CÉGEP

High school/Secondaire



6. Preferred Language of correspondence?

Préférence de langue de correspondance

English

88%

Français

12%

CAGP Database:

English ï92.91%

Français ï7.09%



8. Given our definition of gift planning: what percentage of 
your work time is spent on gift planning?
Compte tenu de notre définition de la planification de don: quel pourcentage 
de votre temps consacrez-vous aux dons planifiés ? 

1% to 24%

42%

0%

2%

100%

14%

75% to 99%

13%

50% to 74%

12%

25 to 49%

17%



9. How many years has your work included charitable 
gift planning? / Depuis combien dôann®es accomplissez-vous dés 

taches en lien avec les dons planifiés ?

Years in GP

2.3%

8.3%

26.2%

22.2%

15.9%

25.2%

0

less than 1

1 to 3

4 to 6

7 to 10

over 10 years



10. Ié/Jeé

éwork with/for a charity / travaille avec ou pour un organisme de 

bienfaisance

éam a Professional Advisor / suis un conseiller professionel 

92.3

7.7
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11. I work with/for a charity ïin the field of:

Je travaille pour un organisme de bienfaisance dans le domaine 

suivant:

0.00% 20.00% 40.00%

Arts and Culture

Education and research

Health

Religion

Environment

International

Social Services

Philanthropy - voluntarism

Consultant

Other



12. I am a Professional Advisor who works with clients in the field 

of: / Je suis un conseiller professionel qui travaille avec des clients 

dans le domaine suivant :

13%

17.40%

8.70%

26.10%

34.80%
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10%
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35%

Accounting

Law

Insurance

Financial

Other



13. How many years have you been a member of CAGP-ACPDPÊ?
Depuis combien dôann®es °tes-vous membre de la CAGP-ACPDPMD ?

Less

than

one

1 2 3 4 5 6 7 8 more

than

8

15.6%

5.6%

13.6%
11.6%

25.2%

2.6%
5.3%5.6%

7.0%7.9%



14. If there was a CAGP member discount for organizations (same location) with 

three members or more, would additional employees from your organization join? / 
Si l'ACPDP offrait un tarif réduit aux organismes qui font adhérer au moins trois de leurs employés à 

lôassociation, votre organisme augmenterait-il le nombre de ses adhérents à l'ACPDP?

23.50%

33.10%
36.80%

6.60%
0.00%

5.00%

10.00%

15.00%

20.00%

25.00%

30.00%

35.00%

40.00%

Yes

No

Maybe

N/A



MEMBERSHIP SERVICES

PRIVILÈGES RÉSÉRVES AUX 

MEMBRES



15. Over the past year, how many times did you use the following current 

benefits to your CAGP-ACPDPÊ Membership? / Au cours de lôann®e qui vient 

de sô®couler, combien de fois avez-vous utilisé les privilèges qui vous sont offerts 

en tant que membre de la CAGP-ACPDPMD

Top Four:

1) National educational 

events ïconference, 

course etc. (83.7%)

2) Job posting service 

(72%)

3) CGA Webinars 

(preferred rates) (70%)

4) LEAVE A 

LEGACYÊ(67.9%)

Top 3 Benefits Members 

are unaware of:

1) CSA Educational 

Offerings (10% discount) 

(41.6%)

2) GEORGE'S TREE, The 

story of a well planned gift 

(15% discount) (37.2%)

3) Ask an Advisor button on 

CAGP website (35.2%)



16. The following benefits are being considered in the upcoming years.  How relevant are the 

following potential upcoming benefit items to your CAGP-ACPDPÊ Membership? / Nous 

envisageons la possibilité d'ajouter de nouveaux privilèges. Comment évaluez-vous la pertinence 

d'ajouter les privilèges suivants?

HIGH RELEVANCE

ÈMarketing ideas, techniques, and 
sample materials (70%)

ÈRecent statistics on Gift Planning in 
Canada (52%)

ÈPackage PowerPoint for presentations 
for Boards and stakeholders (51%)

ÈValuing gift intentions, gift planning 
strategy (48%)

ÈWorkshops to assist charities to 
integrate gift planning with major 
gifts (45%)

LOW RELEVANCE

ÈWorkshop on charity structure to 
incorporate gift planning (30.5%)

ÈGift Planning ïAll in a Day! Local 
educational event (21%)

ÈWorkshops to assist charities to 
integrate gift planning with major gifts 
(19%)



17. If these social media sites were available to you with the following features, 

would you make use of them to enhance your work in gift planning? / Si lôACPDP 
utilisait les médias sociaux suivants avec les fonctionnalités que voici pour communiquer avec 

vous, les emploieriez-vous pour améliorer votre travail dans le domaine des dons planifiés ?


